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BY JESSICA IAVAZZ1 


The 
End of the 
Beginning 


ell everybody, this is it. My time at DIG Magazine is finished, 

and my legacy at CSULB has reached its end. I don’t even think I 

could put into words all of my great experiences in Long Beach, 

memories with my friends and the ways I have grown in the 

past four years. My time at this school and the people I have met 
here have all made a tremendous impact on my life, and I’m sure in many, many 
years in my old age I'll look back and laugh at my college days, yet I will always 
be grateful for choosing to spend them at CSULB. I hope my fellow 2009 gradu- 
ates feel the same way about our soon-to-be alma mater, and for everyone not 
yet graduating, make sure you are truly making the most of your time here! 

In this final issue of DIG for the 2008-09 school year, we wanted to leave 
you with stories that are about the subject on everyone’s mind — summer. 
We researched some great summer festivals that are going to be in the area 
— Warped Tour & the Los Angeles Film Festival, found out some of the best 
upcoming summer music releases, and featured the Glamour Kills clothing line 
that has a ton of new threads coming out this summer and was started by a col- 
lege student who didn’t know what he wanted to do (a feeling I’m sure many 
of us can identify with), but followed his dreams and created a successful com- 
pany. Everybody should check out their products online at www.glamourkills. 
com or at their booth during this summer's Warped Tour. You guys will love 
the bright colors and catchy phrases, and I definitely have many of the GK tees 
hanging in my closet! 

Happy Summer to all you underclassmen and Happy Graduation to all the 
graduating seniors! Thank you to everyone for reading this year’s issues of DIG 
Magazine and making this year’s experience so great for me and to my incredi- 
ble staff who know that I never could have done this without them. In the words 
of Winston Churchill, “This is not the end. It is not even the beginning of the end. 
But it is, perhaps, the end of the beginning.” Congratulations Class of 2009! 


Help the DIG legend live on! 
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ADRIANA SELLERS 
SENIOR, JOURNALISM 
“Staying in 
underwater 
bungalows in Bora 
Bora with a Pina 
Colada and a 
masseuse 24/7.” 


RICARDO MAGALLANES 
SIXTH YEAR, 
ENVIRONMENTAL 
SCIENCE AND POLICY 
“Backpacking in 
Europe” 


JUSTIN DACOSTA 
JUNIOR, ENGLISH 
LITERATURE 

“On a beach 
with a beer, 


a Dos Equis.” 


DIG ASKS STUDENTS 


WHAT THEIR PERFECT SUMMER 
£1 


VACATION WOULD BE. 


DIANA JOHNSON 
JUNIOR, HISTORY 
“Somewhere in the 
Mediterranean” 


PAUL MAIER 
FOURTH YEAR, 
CRIMINAL JUSTICE 
“Not working and 
going to the beach 
every day” 


KYLE SHOHARA 
SENIOR, JOURNALISM 
“lm a hockey fan so | 
would like to go up to 
Canada and check out 
a couple cities of the 
teams that | follow.” 
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WARPED TOURS 


SURVIVAL GUiIOD E 


HE TEMPERATURE IS HOVERING JUST BELOW go 
degrees on Piers 30 and 32 in San Francisco, Calif. 
and the heat waves can be seen rising above the 
spiked mohawks in the crowd. 
It's around 2 p.m. and the annual punk rock 
summer festival, Vans Warped Tour, is in full swing as thousands 
of fans and nearly 100 bands, ranging from pop-punk to metal 


core, bear the heat and take the stage to rock for 30 minutes. 


By Dale Johnson 


As Nick Chudwick, 20, hears the first notes ring out of Santa 
Barbara- based ska band The Mad Caddies’ set, he sprints into 
the mosh pit, not taking into account the heat or the fact that he 
just went back-to-school shopping at the merch tents and is now 
wearing four T-shirts. 

Chudwick starts to feel dizzy and then doesn’t remember much. 

“It was so hot that day and I hadn't really drank anything,” 


recalls Chudwick, who has been attending Warped Tour with his 


digmagonline.com | \ 


older sister since the ripe age of 8. “I started to run in the pit and 
then I just collapsed. 1 ended up waking up a bit later and went to 
the medical tent. had a heat stroke and 1 ended up missing NOFX. 
Iwas super bummed.” 

This happened to Chudwick in 1998, and though he has attend- 
ed every Warped Tour since 1997, he made a rookie mistake and 
broke my first rule of this Warped Tour survival guide — he didn't 
stay hydrated. 

This rule is especially pertinent to those of us who will be at- 
tending the tour in California in the middle of summer. If you 
think the bands have it tough playing outdoors in the scorching 
heat each day, don’t overlook the heat endured by the crowd as 
well. Rocking out all day from 11 in the morning to 9 at night. can 
certainly take a toll on your body, so make sure to stay hydrated 
with plenty of fluids. Doing this can be rather expensive at the 
venue so bring your own water. You are allowed to bring in one 
bottle of water to Warped so you might as well make it as big of a 
bottle as you can. Just make sure the bottle is still sealed to avoid 
any hassle at the gate. 

Once you finish off the water, look for a drinking fountain, or 
head to the bathroom to fill up your bottles in between sets, much 
better than the alternative of paying $5 a pop for H20. 

To haul the water around, I suggest at least one person 
in your group brings a backpack. Backpacks are allowed at 
Warped after a quick search upon entering the festival and will 
be a life saver for holding your water, merch and anything else 
you may purchase or be handed throughout the day. There is 

nothing worse than buying a shirt only to have it ripped from 
: your shoulders from a passing crowd surfer. 

One word of caution about backpacks, don't keep anything of 
value (iPod, cell phone) in any of the outermost pockets that you 
wouldn't feel someone behind you messing with while you are 
mesmerized by the vocals of David Ryan Strauchman from pop- 
punkers Every Avenue. 

Upon arrival at Warped, which should be promptly when the 
show begins if you don't want to miss one of your favorite bands, 


make your way to the board listing which bands are playing at 
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Photos by Mike Branski 


what time. You should write this schedule down or purchase 
a copy of the listing to have handy at all times and plan your 
attack to maximize your Warped experience. With some quick 
planning you can have a day set up where you are continuously 
moving between stages and are not left with dead times where 
you don't know who is playing or on what stage. 

Lastly, my final advice for surviving Warped Tour is to give un- 
familiar bands a chance. There is something truly magical about 


connecting with a new band through a live performance, and with 


so many bands playing Warped, there should be something for ev- 
eryone to discover. Some notable bands to check out this year are 
PO.S., LoveHateHero and Valencia. 

The 15th annual Vans Warped Tour will begin and end in 
Southern California — the start date is June 26 in Pomona and 
it ends at the Home Depot Center in Carson on Aug. 23. With 
headliners like Underoath and Thrice as well as Warped veter- 
ans like NOFX and Bad Religion, this year’s installment looks to 
be one of the best yet. © 


Travis Clark and Hunter 
Thompson of We The Kings 


Max Bemis 
rewing up the 
crowd 


sy 
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THE L.A. 
FILM 
FESTIVAL 


Before lights, camera, action: 


Behind the scenes of the LA Film Festival 


By Dale Johnson 


8 MAY 2009 | digmagonline.com 


§ here's a problem brewing at the Los Angeles Film Festival. 
Word has gotten out that a short sneak preview of the 
2008 summer blockbuster “X-Files: 1 Want to Believe” will be 


shown at the festival, and a huge influx of people have begun 
lining up hours before the show, causing security concerns and 
a headache for managing director of the festival Gloria Campbell. 

But Campbell acts calmly, gets on her walkie-talkie and directs extra staff 
to go out and squelch the anxious “X-Files” crowd and the preview goes off 
without a hitch. 

“Tt’s all about putting out fires,” says Campbell. “It’s kind of like being the host 
of a party at your house. You have to make sure that the egg rolls don’t burn, and 
everyone's drinks are filled, and at the same time you want to have a good time. 
But the goal is to make sure everyone else is having a good time. And to clean 
up after yourselves so you can have brunch the next morning. And that’s what 
it is like, except for it’s 80,000 something people instead of 8 friends.” 

This is just one example of some of the behind the scenes action that 
takes place each year at the LA. Film Festival, this year taking over West- 
wood Village from June 18-28 showcasing over 200 feature length films, 
narratives, shorts, documentaries and music videos. 


— 


a 


_——— 


The festival began in 1995 as the Los An- 
geles International Film Festival and was held 
over five days in Hollywood, Calif. and enter- 
tained about 19,000 film fans. Since then, 
the festival has blossomed into one of the 
premiere film festivals in the United States 
rivaling big name festivals like Sundance 
and drawing over 80,000 people over its 11- 
day course. The L.A. Film Festival has seen its 
share of big premieres including “The Devil 
Wears Prada,” “Tranformers,” “Hellboy 2” and 
many other award-winning films. 

Campbell got her start with the LA. 
Film Festival in 2003 after moving to Los 
Angeles and having previously worked ex- 
tensively at other film festivals throughout 
the country. She began as a freelance work- 
er and steadily worked her way up, taking 
on more responsibility each year until she 
was hired full-time in 2007. 

“The festival had gotten so big that they 
needed to create a permanent, year round 
position to focus on budgets and produc- 
tion and all of those kind of features of it 
and that is what I was hired to do,” says 
Campbell of her current job. 

As managing director, Campbell's job 
includes “a little bit of everything. I have 
to pay attention to the overall festival, and 
make sure that the people, the systems, 
and the resources are all in place to make 
the festival successful.” 

Also one of the biggest priorities for 
Campbell and her staff is to make each per- 
sonal experience, especially for the filmmak- 
ers, as enjoyable and smooth as possible. 

“Each person that comes to the festival, 
we want to make it easy for them and be 
clear where they need to go and are treated 
nicely when they get there and everyone 
has a positive experience.” says Campbell. 
“We pride ourselves in the way the film 
makers are treated when they come to our 
festival, and want to make sure that the 
presentation is the very best. It’s music to 
our ears when directors say ‘Oh my gosh, 
I have never seen my film look so good. 
Because for many film makers, this is the 
world premiere of their film and the first 
time it is being shown on a big screen, so 
the stakes are high.” 


To make all of this happen, Campbell 
works with a staff of 50-60 part time em- 
ployees, who work anywhere from four 
months to a few weeks on the festival. 
40 fulltime employees at Film Indepen- 
dent also work in coalition to help plan 
the festival. And according to Campbell, 
most importantly the festival is aided 
by the 500-600 volunteers who help out 
each year. 

Another important part of the LA. 
Film Fest is the actual selection process of 
which films will make it in to the festival. 
Each year, Campbell estimates that about 
5,000 films are submitted to the various 
categories of the festival including: narra- 
tives, documentaries, short length films, 
music videos and a special category for 
high school students. 

To narrow down this huge selection, 
the programming team of the festival, 
comprised of people very involved in the 
film industry, and headed by Rachel Rosen 
and Doug Jones, meticulously review all of 
the films submitted, as well as travel the 
world in search of other breakout films 
that would fit in well with the festival. 

For this year's festival, Campbell and 
first year director Rebecca Yeldham worked 
to not only improve on the overall experi- 
ence of the festival, but to also bring new 
and fresh ideas to the table. 

“We had a new festival director that 
came on in March, which is very late in the 
game. So it was really important for Rebec- 
ca and to put her stamp on something and 
she has come up with some really lovely 
ideas that are variations on what we have 
been doing, or offering refreshing looks at 
what we have been doing that people will 
definitely see.” 

Some of the ideas include increased in- 
timacy and focus on director and actor con- 
versations that festival attendees can take 
part in. The Ford Amphitheater has served 
as a film and live music hybrid venue for 
the L.A. Film Festival, and that will contin- 
ue this year. And in light of the economy, 
Campbell and her staff made sure not to 
raise ticket prices and are offering a variety 
of discounts to make the festival affordable 


for all. 

Campbell and the rest of her team’s 
yearlong planning will come to fruition in 
mid-June. But despite her meticulous work 
pre-festival, Campbell's job as managing 
director doesn't get any easier once the 
festival commences. 

‘It's being everywhere all at the same 
time,” says Campbell of her role during the 
festival. “I kind of never stop. I am checking 
out the different venues to make sure every- 
thing is running smoothly, if there are prob- 
lems, I get someone to fix it or I have to fix it.” 

“We like to think that we anticipate ev- 
erything, but at the event you are always 
reacting to things that go different,” says 
Campbell. “Someone's plane might have 
been really late and they are supposed to 
be starting something, so we have to fig- 
ure out how to get the program started 
and please the audience who have expec- 
tations. And figure out how to get that per- 
son out of LAX in time.” 

But beyond crowd control, budgeting and 
many of the other “non-glamorous” things 
that Campbell has to deal with on a daily ba- 
sis, the best part of her job, and the festival, is 
that movie magic that only film can evoke. 

“Thave to admit it is the truly magical 
moments that make the festival for me,” 
says Campbell. “We partner with Grand 
Performances, which does free program- 
ming at California Plaza in downtown 
LA., and they set up live music to go 
with a feature film, and a few years ago 
we showed ‘An Inconvenient Truth,’ Al 
Gore was there, Jon Bon Jovi played be- 
forehand, and this is an open-air, very 
urban plaza kind of area and we packed 
it with 5,000 people. The fire marshal 
even said we couldn't have anyone else 
there, but I thought to myself I didn't 
know how we could stop anybody. Peo- 
ple were crammed in everywhere, part 
of this communal experience that every- 
one wanted to be a part of because of the 
buzz surrounding the film, it was really 
exciting.” 

For more information on this year’s 
lineup of films and features of the 2009 
L..A Film Festival visit LAfilmfest.com. 


digmagonline.com | MAY 2009 9 


SPORTSReview 


By Dale Johnson 


What looked to be a tough year on paper has been exactly that for the i 
Dirtbags of Long Beach State. After losing 11 players to the MLB draft, 
Coach Mike Weathers has had to make due with a roster with a few holes 
in it that have held the Dirtbags back from breaking out in a very tough Big 
West Conference. The near .500 record is certainly considered a down 
year for Long Beach State, who have long been considered one of the 
perennial baseball schools in the nation. But not everything is down in the 
world of baseball for The Beach. Junior Adam Wilk has emerged as an 
extremely solid Friday starter and the speed filled line up has torched the 
base paths. Outfielders Jordan Casas and Jonathan Jones are having 
great sophomore seasons and will look to close out the season on high 
notes. This month we'll see the boys finish off their Big West Conference 
schedule against rival Cal State Fullerton and hopefully will be fighting for a 
post-season appearance instead of playing spoiler to the Titans. 


The men’s volleyball team has been in rebuilding mode since 
losing national player of the year Paul Lotman to graduation. 
The team finished with a 14-18 record, and went 11-11 in 
the very competitive Mountain Pacific Sports Federation 

and earned the No. 7 seed in the MPSF tournament which 
will conclude early this month. Upperclassmen leadership 
rose to the occasion throughout the season and helped the 
relatively young team grow. Senior Dustin Watten and juniors 
Tommy Pestolesi and Dean Bittner turned out great seasons 
for the Beach. During the season, it was announced that 
head coach Alan Knipe will be leaving his coaching duties 

at Long Beach State to coach the US National team 
through the 2012 Olympics in London. 


Long Beach State tennis fans couldn’t have asked 
for much better of a regular season from this year’s 
women’s tennis team. After working their way through 
; a tough non-conference schedule, The Beach didn’t 
Ween) et cae Maina ational ve, just sail through their Big West Conference matches, 
be that distinction belongs to the Forty- they dominated them. The team went unde- 
Nites eace Ream Tie dance teal ook. - feated in conference, never losing more than two 
home the top Rize ait JOM UDA Rolegs matches to a single opponent, and swept both 
Cheerleading and Dance Team National - Cal State Fullerton and UC Riverside 7-0. Senior 
Championship, beeing out 23 other schools _ Hannah Grady led the way for Forty-Niners, 
including nearby rival Cal SiS) Fullerton. Not _ going undefeated in conference as the Beach’s 
lo Beloutcone, We Cheeneseans ecltze oe number 1 player. The team took care of the Big 
pore aloe silane: of ene ene ea ne) ine _ West Tournament in similar fashion, and as the 
United Spirit Association's Collegiate Nation- number 1 seed cruised to a sixth straight confer- 
als competition where the cheerleaders, ence title. The Beach’s post-season will continue 
dance team and mascot Danny Abarca all early this month where they hope to make some 
took home first place. 


noise in the NCAA Tournament. 
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There was only one Long Beach State team 
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By Jessica lavazzi 


B 
Album: The E.N.D. 
Release Date: June9 
Since the Black Eyed Peas last release “Monkey Business” in 2005, Fergie, Will.i.am, Taboo and apl.de.ap have been busy recording solo al- 
bums, acting in big-screen films and working on special projects like music videos and songs for President Barack Obama. But the BEP recently 
came together again to create their fifth studio aloum “The E.N.D.,” a title they say should not be taken literally to mean the end of the group, but 
stands for “The Energy Never Dies.” Their first single “Boom Boom Pow” has been shaking up the radio waves and became their highest- 
single hitting No. 1 on the Billboard Hot 100 (their previous highs were “Don’t Phunk With My Heart” and “My Humps” at No.8). Since this 
release, fans can’t wait for more d ronic, soulful BEP tracks and he group's rumored summer tou - 


[OL Music 


MAT KEARNEY 


oy of Black and White 
lease Date: May 19 
In the three years since acoustic/indie singer Mat Kearney’s breakthrough album 
“Nothing Left to Lose,” he has been on a traveling adventure, which resulted in a series 
of 12 new tracks that make up “City of Black and White.” Kearney says that this aloum 
chronicles his journey of worldly travels as well as the people he met and missed dur- 
ing that time period. His soothing, chill sound (a little bit Gavin DeGraw, a little bit Cold- 
play) is back again on his third studio album, but is mixed with a bigger sound includ- 


ing Motown-like melodies and electric guitar influences. This Cal State University Chico | 


alum began his musical career while still in college before locating to Nashville, Tenn., 
where he recorded his 2004 debut, 2006 maior label-debut and his latest aloum. The 
first single off this new release, “Closer to stats 
Love,” was digitally released in March and a 
Kearney will be touring in support of this 
new release throughout this month. 


: A Fine Mess 
Date: May 18 
Singer-songwriter Kate Voegele has 
been conquering our TV sets on “One Tree 
Hill’’s sixth season and now she is once 
again ready to take over our iPods with her 
sophomore release, “A Fine Mess.” For her highly-anticipated second album, 22-year- 
old Voegele jetted between the OTH set in Wilmington, N.C. and Los Angeles to work 
with producer Mike Elizondo to produce more tracks showcasing her amazing vocal 
range and sweet perceptive lyrics. Throughout her guest appearances on episodes 
of the popular CW teen drama as singer Mia, Voegele has given her fans a sneak 
peek of upcoming tracks like “Lift Me Up,” “Manhattan From the Sky” and “Angel.” 
Currently, Voegele is on her 35-date “Lift Me UP” tour across North America until the 
end of June. 


»: Guilty Pleasure 
Release Date: June 16 


Album: Old Crows/Young Cardinals 
Release Date: June 23 

As the result of several other bands breaking up, Alexi- 
sonfire formed in 2001 to create a post-hardcore band that 
proved they could stand the tests of time and succeed. The 
Canadian-based band released their self-titled debut on their 
own in 2002 before their two studio releases later on — Watch 
Out! (2004) and Crisis (2006). After false rumors circulated 
about their own break-up, the band actually began recording 
their third mainstream release “Old Crows/Young Cardinals.” 
Known for their traditionally hard, more aggressive tracks, 
the band said they were wanted to try out new things for this 
album like including slower songs. Their first single “Young 
Cardinals” began circulating the radio waves late last month. 
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After cya from “High School Musical,” Ashley Tisdale is showing her more mature side and sound in 
her sophomore album that leaves behind her younger days and her blonde hair, Her second album will be a 
little less bubblegum pop and a little more edgy, and “Guilty Pleasure” will prove to be an appropriate title as 
you will find yourself getting addicted to many of her empowering, catchy tracks produced by notable produc- 


«ers like American Idol judge Kara Dioguardi, Toby Gad and Billy Steinberg. The spunky, powerful first single “It’s 
_ Alright, It’s OK” is a traditional break-up anthem that everyone will catch themselves singing under their breath 


subconsciously and will show how The Tis has grown since her Disney Days and debut album “Headstrong.” 


Base June 2 

After ea releases on the independent scene at their inception, 

a major album release that thrust them into mainstream success 

and a tumultuous line-up change, New York-based rockers Taking 

Back Sunday are proving to the world that they are back and “New 

_ Again.” After selling over 600,000 copies of their 2006 release 

_ “Louder Now,” the future of this alternative band became uncertain 

| with the exit of back up vocalist Fred Mascherino in October 2007. 

' In May 2008, Matt Fazzi officially took over lead guitar and second- 

’ ary vocal duties and their newest album is set to make break- 

| throughs in their sound. The band began touring again this spring, 
and Taking 

_ Back Sunday 

released their 

| first single 

— “Sink Into 

| Me” at the 

| end of last 

month. 


Album: Uplifter 
se Date: June 2 
These seasoned musicians are known for their rock sound infused with 
alternative, reggae and hip-hop music styles yet they claim their ninth 

studio album, Uplifter, is going to be their heaviest yet. The guys went into 
the studio last May to begin recording their newest release with producer 
Bob Rock, and they recorded half before their summer Unity Tour and the 
second part after it. Die hard fans can even pick up the deluxe version of this 
release that includes the new tracks along with a DVD documentary called 
“The Road to 311 Day” that follows the band and their fans for the week 
leading up to the 311 Day concert event on March 11, 2008. Their first single “Hey 
You” dropped on the radio on April 14 and the band will be touring all summer in 
support of their newest album release in three years. 


Att TIME 
LOW 


Album: Nothing Personal i fed 
Release Date: July 7 yah: Las bd viii nS ce 
These young pop-punkers have | Ae YY = b 
been entrancing their underage 

fans with their upbeat melodies and 
relateable lyrics since they were just 
teens in high school. After signing 
with Hopeless Records in 2006, All 
Time Low released their EP “Put Up 
or Shut Up” and saw their fanbase 


bum: 21st Century Breakdown 
2 Date: May 15 
Back with their eighth studio release, rock trio Green Day has kept their 
die-hard fans that have been with them since their inception in 1987 
wanting more since their last release, a long five years ago. After a brief 
grow immensely. In 2007, they stint under the pseudonym Foxboro Hot Tubs in early 2008, Green Day 
released their first full-length aloum, began recording their new release in October 2008 with producer and 
“So Wrong, It’s Right,” and became Garbage member, Butch Vig. In their follow-up album to “American 
even more successful with appearances on MTV and opening for many high- Idiot,” “21st Century Breakdown” is divided into three acts and follows 
profile tours. All Time Low’s third studio release was recorded with several _ through the story of a young couple with a common thread connect- 
renowned producers like Matt Squire and Butch Walker, and even includes a __ ing them all — a format similar to the narrative on “American Idiot.” This 
collaboration with Mark Hoppus, bassist of the newly reunited Blink 182 (and albumis said to be a step forward in their musical careers rather than 
_one of ATL’s biggest influences). Their first single, “Weightless,” was released _ sounding a lot like their previous aloums. Green Day released their first 
on April 7 leaving fans anxiousto hear more tracks. _ single “Know Your Enemy” last month. 
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Glamour Kills adds 
flashy fashions 
to music culture 


By Jessica lavazzi 


1 Woodie Skull Deck 
2 Williamsburg Wildlife 
3 Splitter Splatter 
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one are the days of concert venues and festivals being 

dark and dreary with alternative, punk and rock shows 

being filled with young crowds in black tee-shirts. Anew 

burst of color has been added to the music scene and is 

making festivals like Bamboozle and Warped Tour bright 

and shiny. Twenty-three year old Mark Capicotto is the 
man behind these intensely-hued designs who got these music listen- 
ers to taste the rainbow. 

“T wanted to do something completely different, bring a whole new 
element of color and vibrance to the style of music and the culture of 
it,’ says Capicotto about the idea behind his clothing brand. “I wanted 
to do the opposite from whatever brands were out then.” 

In 2005, Capicotto was a college student in upstate New York with a 
passion for graphic design, but wasn't too sure what career he wanted 
to pursue. He was doing freelance T-shirt designs for several bands and 
companies and then began creating some original designs for himself. 

“Tt was just something that kind of made sense for me to do my- 
self,” says Capicotto about creating his own designs and line. “And it 
just started out as something that I was like kind of half-serious with 
while I was going to school, and it ended up being a full-time thing” 

That full-time thing actually turned into Glamour Kills, a colorful 
line of T-shirts sold in an online store and fully operated out of Capi- 
cotto’s parents’ basement. Because of his passion for music and previ- 
ous involvement in designing for bands, Capicotto began attending 
local shows in the Hudson Valley area and merging his designs and 
brand with music culture. 

“T grew up listening to all these bands in the scene and you know 
music’s like such a huge part of my life that it just kind of made sense 
that we were a part of that,” explains Capicotto. “So I guess from day 
one it was part of the plan to just always be within the music scene 
with the brand.’ 

One of the first bands to sign on with the band were pop-rockers 
Just Surrender from the nearby town of Poughkeepsie. “I knew those 
guys [Just Surrender] and they started wearing the stuff, and they 
would introduce me to other bands that they would be on tour with, 
and they would see them wearing the T-shirts and theyd be like 
‘Where‘d you get that?’ and then they'd put them in contact with me.” 

This was how Capicotto met the young pop-punk sensation All 
Time Low, a band that now works closely with Glamour Kills with a 
blog on its site and guitarist Jack Barakat's own line of designs. “The 
guys in Just Surrender were like ‘Hey, you gotta check these guys out, 
they're awesome, and I was like ‘Oh yeah, we'll check them out’ and 
when they were playing in New York I went and watched them and 
became friends with the band ever since and the rest is history.” 

These initial friendships with bands are the basis of Capicotto’s 
professional relationships and sponsorships with their current line- 
up of over 40 musical groups, ranging from Silverstein to Forever the 
Sickest Kids and Boys Like Girls. Capicotto says it is important that the 
company really loves the band and what they stand for and are as seri- 
ous about what they are doing as GK. 

“Along the way we ran into a lot of bands that weren't fully into 
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IT JUST STARTED OUT AS SOMETHING THAT | WAS LIKE 
KIND OF HALF-SERIOUS WITH WHILE | WAS GOING TO 
SCHOOL, AND IT ENDED UP BEING A F111 ME THING. 


and. stuff,” says Capicotto about the new 
GlamKills Skate! line. “I know a lot about 
the music industry and not too much about 


wanting to be in the band and you know 
just for fun and stuff... If we're going to help 
the band as much as we can, we want to 
know that they are in it for the long haul | 
guess, says Capicotto. “You know it's friend- 
ships before anything else and basically 
we're building friends and helping them 
out as they help us to wearing the stuff, but 
it's just rewarding for both parties and that 
sense of community helping each other out 
its kind of what the music scene's all about, 
and that’s what we can to deliver with the 
sponsoring aspect of it.” 

After working solo out of his basement 
for a year and a half selling his clothes online 
and having local kids ringing his parents 
doorbell wanting to buy T-shirts, Capicotto 
began hiring some of his friends to help 
out with the brand and looked into finding 
a new place to operate from. GK set up its 
headquarters and warehouse in Beacon, NY. 
and opened its first retail store, a place to not 
only buy their clothes, but also to hang out 
and catch some in-store performances. 

“It’s very laidback,” says Capicotto about 
the first GK store. “It's just like a little bou- 
tique shop and has all our shirts on the 
walls. It's very green and very pink inside 
the store... and it’s very relaxed and just a 


casual store, you walk in, hang out. We have 
Pickle, our store manager, and he’s a funny 
guy so he’s always there so anybody who 
wants to they can just hang out with him 
all day.” 

And Glamour Kills isn’t stopping at just 
one store. The brand is currently carried in 
select Zumiez stores across the nation, and 
Capicotto is looking to open a store in New 
York City later this year and on the west 
coast soon. 

“We get requests everyday from people 
like ‘Why don't you open up a store in in- 
sert small town in Ohio’ or you know, and 
it's kind of hard because we have to choose 
where we can do it. If we could Id open a 
store everywhere, but wee looking around 
definitely something in our near future.” 

Capicotto is also expanding the Glamour 
Kills empire through the emergence of new 
lines. Not only do they carry T-shirts and 
hoodies, but the brand also includes denim, 
accessories like jewelry and bags, and they 
recently launched a skate line of decorative 
skateboard decks. 

“Right now it’s kind of slowly but surely, 
just you know, showing that we can appeal 
not only to kids within the music scene but 
also with skateboarding and extreme sports 


skating so it’s just kind of a learning experi- 
ence and hopefully it’s going be awesome 
and be a new market that we can work 
with. Hopefully we're accepted in there.” 

Through the new skate line, Capicotto is 
also exploring the ideas of starting a skate 
team or sponsoring a bunch of skateboard- 
ers. “Hopefully we have some cool people 
wearing some of our stuff at competitions 
and we get noticed, but if not, it's all about 
the culture, and | love everything about it 
and hopefully we get welcomed with open 
arms in the skateboarding industry.” 

This surmmer Glamour Kills is also intro- 
ducing even more new items to their brand 
with the premiere of their swimwear line 
complete with board shorts, bikinis, flip 
flops and towels. 

“T want to be around for awhile and I 
want to flourish and not just be recognized 
as a T- shirt company, but a company that’s 
valued for its culture. We want to be more 
than just T-shirts and jeans... 1 guess like a 
staple where people can just say oh Glam- 
our Kills... we just want to be recognized 
more for the lifestyle of it” 
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Cole Conservatory 
of Music presents 
Studio Jazz En- 
semble, directed 
by Gerhart Guter @ 
Daniel Recital Hall, 
8 p.m 


10 


Keane @ The Grove 
of Anaheim, 7:30 
p.m., $37 


17 


Baseball vs. Cal 
Poly @ Blair Field, 

1 p.m. 

Kings of Leon @ 
Santa Barbara Bowl, 
3 p.m., $46-25 


24 


Flight of the Con- 
chords @ Greek The- 
atre, 8 p.m., $39.50 


eT 


Baseball vs. Pep- 
6:30 p.m. 


Polar Bear Club @ Mae @ Chain Reac- 


Chain Reaction, 7 
p.m., $10 


11 


Flight of the Conchords 
Greek Theater, May 24 


Grouch and Eligh @ 
The Glass House, 7 
p.m., $15 


Relient K @ The 
Glass House, 7 p.m., 
$15 

Lady Sovereign @ E| 
Rey Theatre, 8 p.m., 
$18 
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Katy Perry 


aS Boul Mey’ 


7 


Seal @ Nokia Theatre Van Morrison @ 
perdine @ Blair Field, LA Live, 8 p.m., 


$89.50-39.50 
tion, 7:30 p.m., $12 


Orpheum Theatre, 
8 p.m., $347-87 


14 


Department of Art 
and the University 
Art Museum pres- 
ents Insights 2009: 
The Annual Student 
Exhibition, @ UAM, 
12 to 8 p.m., May 
14-31 


21 


Nine Inch Nails w/ 
Jane’s Addiction @ 
Santa Barbara Bowl, 
5:30 p.m., $79-51 


28 


Lydia @ Chain Reac- 
tion, 7 p.m., $10 


1 


Baseball vs. UC 
Davis @ Blair Field, 
6:30 p.m. 

Unwritten Law @ 
Roxy Theatre, 8 p.m., 
$21.50 


Cole Conservatory 

of Music presents 
University Symphony 
Orchestra with Univer- 
sity Choir, Johannes 
Miller-Stosch and 
Jonathan Talberg 
conductors @ Daniel 
Recital Hall, 8 p.m 


15 


Baseball vs. Cal 
Poly @ Blair Field, 
6:30 p.m. 

Opeth @ The Glass 
House, 7 p.m., $15 


22 


Taylor Swift @ 
Staples Center, 7:30 
p.m., $59.50-39.50 


29 


Butch Walker @ EI 
Rey Theatre, 8 p.m., 
$20 


2 


Baseball vs. UC Davis 
@ Blair Field, 6:30 p.m., 
Evan Longoria bobble 
head night 

So Cal Rock Revolu- 
tion Festival w/ Story 
Of The Year and Es- 
cape The Fate @ Irvine 
Lake, 10 a.m., $25 


Katy Perry @ Santa 
Barbara Bowl, 7 p.m., 
$21 

Shiny Toy Guns @ 
Club Nokia, 7:30 
p.m., $21 


Baseball vs. Cal 
Poly @ Blair Field, 
2p.m. 


23 


Omega Fest feat. 
Lil’ Wayne @ Citizen 
Business Bank Arena, 
8 p.m., $39 


30 


Dane Cook @ 
Staples Center, 8 
p.m., $100-30 


